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   Public Relations is different in many ways than a lot of jobs out there. Growing up I never knew I would be going off to college to major in Public Relations. In this paper I will take a look back at the early days of Public Relations or PR and also the diversity and the future of modern Public Relations.

The History of Public Relations is very rich and entertaining. Public Relations first started in the early 1900s. Its history is composed of seven different eras. The first of the seven eras is the Seedbed Era (1900-1916). The Seedbed Era was also called the Public Be Damned Era. It was called this mainly because during this time in history big corporations had monopolistic power over people and the government. The corporations didn’t care about the people’s rights and only cared about their own profit. During the Seedbed Era middle class citizens took to the newspapers and magazines to speak out against the corporations. The corporations wanted to speak out in their own defense but were unsure of how to do it.

The second era of public relations is the World War 1 Period (1917-1918). During this time the “contemporary practice of public relations first emerged as a defensive measure, but World War I gave it great offensive impetus (Cutlip 101).  George Creel arose during this era as the head of the United States Committee on Public Information. This period organized promotions to sell war bonds, enlist soldiers, and raise millions of dollars for welfare. A noted political scientist named Harold D. Lasswell said, “When all allowances have been made, and all extravagant estimates pard to the bone, the fact remains that propaganda is one of the most powerful instrumentalities in the modern world.” (Cutlip 101).

After World War I ended came the Booming Twenties Era which lasted from 1919-1929. The Booming Twenties Era saw an increased use of public relations advertising as a tool, winning political battles and raising millions of dollars for charitable causes. Edward Bernay,  known as the “father of public relations” introduced the first book on public relations, which was Crystallizing Public Opinion (1923). He came up with the name of public relations with the help of his wife after opening his first office in 1919.

Following the roaring twenties was the Roosevelt and World War II Era. This era lasted from (1930-1945). During this time the Great Depression was happening in America and shortly afterward World War II. Joseph Varney Baker who was also the very first African American to serve as president of the Public Relations Society of America served during this time. “His firm was hired to communicate only with the black consumer market, and the practice has continued to this day.” (Cutlip 106).

The Postwar Era (1946-1964) the nation moves from a war oriented economy to postindustrial, service – oriented economy. Television helped fuel public relations and the companies that needed to help their image during this time. “Many of the major public relations firms that dominate the practice today were established in the postwar years” (Cutlip 109). Daniel J. Edleman established Edleman Public Relations Worldwide during the Postwar Era. Edleman Public Relations Worldwide is the largest public relations firm in the world which has more than 1,800 employees.

The sixth era of public relations was the Period of Protest and Empowerment. Consumerism, Environmentalism, Sexism and Racism were the topics of public agenda. Protecting civil rights and the environment became the flagship causes of Period and Protest Era. Ralph Nader wrote a book about General Motors during this time and later established the Project on Corporate Responsibility which was staffed by young lawyers and investigators whose goal was to stop the secrecy and arrogance that corporate America was getting away with.

The seventh era and the one that we are currently in called the Digital Age and Globalization Era which started in 1986 and continues today. Computers have become affordable and information has become more readily available to the masses. “The Internet changed everything – introducing email, online searches, and nearly unrestricted access to a powerful and instantaneous distribution system.” (Cutlip 114).

Continuing in the modern era of public relations will require people who practice the profession to stay current and continue to understand their publics. As more and more people immigrate to the United States and start their lives and have families here, public relations is also expected to grow more diverse in the future. Women still suffer from the “glass ceiling” and studies show that “people of color are severely underrepresented in public relations practice. Yet 2006 enrollment in undergraduate journalism and mass communication programs where public relations is often one of the majors was 13.6 percent Black, 6.8 percent Hispanic, 3.4 percent Asian, and .6 percent Native American.” (Cutlip 45) Even though most of the profession is composed of White males the recognition and importance of other races and maintaining the relationships with them are increasingly important in the future in order to bridge between the different culture and communication gaps. As we look into the future of public relations more and more diversity will become increasingly important and the jobs open to people of other cultures and races will continue to grown as society as a whole becomes more interconnected and grow closer together with each other.

Investor Relations is part of the public relations field and where many public relations people make the most money. An Annual Reports also play a specific role in public relations. An annual report gives the yearly financial statement issued by a company to its shareholders. It reports on the fund’s assets, liabilities, year ends earnings, certain historical information, as well general information about the company. This is the basic knowledge about the company and will usually state if a company made or lost money for the year or years listed. As a public relations representative for a company the Annual Report will become very important in dealing with a company’s image. As you read the facts about a company and where the money comes from and flows to within the company as well as where it goes when it leaves the company is a very important thing for all shareholders and people invested with the company. It is your job to make the company look as good as possible to everyone on the inside and the outside.

Public Relations is a very interesting field and I may not have known when I first started college that PR is what I would be graduating with a degree in but I am happy that I chose public relations and I will most likely peruse a job in Investor Relations once I graduate.

