About the new online magazine:

Title: 360°

Working tagline: A world of ideas for our business partners (this will probably change)

NOTE: The audience is made up of people in the design business, so the client wanted to make sure that the cover design is compelling and cool.

The layout will be similar to other ezines -- cover, welcome letter page, four-page editorial with sidebars, one-page product section, previous issues page.

Each issue will include an "On Display" (product section) section that will include three products -- one big ad with an "Act now" kind of promotion, and two smaller ads. (one page) **The cover will have a tease to the issue's special offer in the back. A starburst was used as an example, but we're open to other ideas.

About the client:

Radius Display Products has been in business for 31 years. Their display products are sold via exhibit dealers to end-users (corporations, organizations, etc.) The primary market this ezine will address is the trade show exhibit industry -- banners, backdrops, hanging signs, fabric, modular displays. Their clients say they like doing business with the company because they have a quality product and they're industry experts. They also like the people. The company tagline is: "Our friendly expertise is always on display."

The company leadership is knowledgeable and business savvy, but also very approachable with a good sense of humor. They want that to be communicated through the ezine. Descriptors of the company: accessible, causal, compassionate, dependable, engaging, established, reliable, trustworthy, warm

Radius' publication objectives:

Strengthen customer loyalty

communicate regularly with customers

educate customers on products and services

improve brand recognition

How to describe the e-zine when you call the sources: 

360 is a monthly custom publication sent from Radius Display products to approxmiately 5,000 of their clients, who are primarily display dealer owners, sales managers and project managers. This article will be featured in its first issue, which is due to publish at the end of June.

360 degrees A world of ideas for business 
(A brand new ezine that we're launching in July) For display products, trade show exhibits – skirts, modular things, signage. Display products inc. now Radius Display Products
This story assignment:
Green Card. How dealers can play the "green card" when working with display products. Dealers are up to their eyeballs in "green" paraphernalia. Humorous take on the green overflow, from the outrageous to the mundane, what companies are attempting (and failing sometimes) to convey, real take away - why it does matter (clients want it, it will make them money), how to truly integrate it (in some way) into your business, how to effectively communicate it without becoming part of the marketing waste dump. This article should be tongue-in-cheek, offering valuable info while highlighting how ridiculous some companies are getting in promoting themselves as "green". 
SIDEBAR: It's not easy being green... or is it? Bare minimum changes you can make in order to be able to advertise yourself as being considered green.

SIDEBAR: What DOESN'T make you green (list of some humorous and some real items that either everyone does anyway, aren't epic in their efforts, or may actually even hurt the environment) (like, turning off your lights at night, using recycled paper towels in the break room, etc.)
SOURCES: Green Certification EDPA (exhibit designers and producers association), which is coming up with green certification program, and a couple others, maybe from extra info pasted in below.

600-800 words plus two 100-word sidebars

QUOTES: From at least two sources, maybe three

LINKS TO IMAGES: One or two

DUE: May 23
PAY: $400

Your editor is: Stacey Closser

E-media Editor

PRISM Media Group

<mailto:sclosser@prismb2bmedia.com> sclosser@prismb2bmedia.com

O: 214-733-2757

F: 972-488-4454

More background, mining for possible sources:
Newsletter online at:  www.exhibitornews2.net/update <http://www.exhibitornews2.net/newsletters/exhibitoronlineupdate.asp?email=tim@dproducts.com>

EXHIBITOR Online Update - Your weekly e-mail newsletter <http://www.exhibitornews2.net/t.asp?p=index.asp&e=tim@dproducts.com&s=731a>

Welcome to the May 2nd Update Newsletter, your online resource from EXHIBITOR magazine, bringing you the best practices and newest ideas in exhibit and event marketing.

Table of Contents - EXHIBITOR Magazine <http://www.exhibitornews2.net/t.asp?p=exhibitormagazine/mag_months/apr08_index.asp&e=tim@dproducts.com&s=731ca>

EXHIBITOR Magazine

HP's Lean, Green Exhibit Machine <http://www.exhibitornews2.net/t.asp?p=exhibitormagazine/apr08/greenmachine.asp&e=tim@dproducts.com&s=731cb>

<http://www.exhibitornews2.net/t.asp?p=exhibitormagazine/apr08/greenmachine.asp&e=tim@dproducts.com&s=731ca> HP <http://www.exhibitornews2.net/t.asp?p=exhibitormagazine/apr08/greenmachine.asp&e=tim@dproducts.com&s=731ca>  <http://www.exhibitornews2.net/t.asp?p=exhibitormagazine/apr08/greenmachine.asp&e=tim@dproducts.com&s=731ca> To clean up its act for the 2008 International Consumer Electronics Show, Hewlett-Packard Co. redesigns its exhibit - and leaves competitors Green with envy.

Read Article <http://www.exhibitornews2.net/t.asp?p=exhibitormagazine/apr08/greenmachine.asp&e=tim@dproducts.com&s=731cc>    |   Subscribe to EXHIBITOR <http://www.exhibitornews2.net/t.asp?p=exhibitormagazine/subscribe-s.asp$sc=EXUP731&s=731cd&e=tim@dproducts.com>

Table of Contents - Corporate EVENT Magazine <http://www.exhibitornews2.net/t.asp?p=corpevent/mag_months/spring08_index.asp&e=tim@dproducts.com&s=731da>

Corporate EVENT Magazine

Absolut Gets Buzzed <http://www.exhibitornews2.net/t.asp?e=tim@dproducts.com&s=731db&p=corpevent/spring08/absolut.asp>

To kick-start its entry into the pre-mixed beverage market, vodka brand Absolut rolls out a launch campaign built on the valuable word of mouth passed along by its targeted audience of hip - and ad-wary - social influentials.

Read Article <http://www.exhibitornews2.net/t.asp?e=tim@dproducts.com&s=731dc&p=corpevent/spring08/absolut.asp>    |   Subscribe to Corporate EVENT <http://www.exhibitornews2.net/t.asp?p=corpevent/subscribe-now-s.asp$sc=EXUP731&s=731dd&e=tim@dproducts.com>

Plan B - Trade Show and Corporate Event Marketing Meets Murphy's Law <http://www.exhibitornews2.net/t.asp?p=topics/disasters.asp&e=tim@dproducts.com&s=731pa>

From the Plan B Archives

Late Booth <http://www.exhibitornews2.net/t.asp?e=tim@dproducts.com&s=731pb&p=exhibitormagazine/article.asp?ID=662#late>

Three days before the Society of Critical Care Medicine trade show in San Francisco, my display house called me with the bad news: the truck carrying my new booth was stuck in a snow pass in Idaho.

Read This Plan B <http://www.exhibitornews2.net/t.asp?e=tim@dproducts.com&s=731pc&p=exhibitormagazine/article.asp?ID=662#late>    |   Get the Plan B Book <http://www.exhibitornews2.net/t.asp?p=store/products.asp&e=tim@dproducts.com&s=731pd>

Today's Exhibiting Tip

Sticky Business <http://www.exhibitornews2.net/t.asp?p=tips/tip-display.asp$counter=668&e=tim@dproducts.com&s=731ea>

Don't pay vacuuming charges to clean your booth carpet - when a sticky solution can save money and effort.

Read Tip <http://www.exhibitornews2.net/t.asp?p=tips/tip-display.asp$counter=668&e=tim@dproducts.com&s=731eb>    |   ... and here are 500 More Great Tips <http://www.exhibitornews2.net/t.asp?p=tips/index.asp&e=tim@dproducts.com&s=731ec>

Exhibitor News at a Glance

arrow

Viad Announces First Quarter Results <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6171&e=tim@dproducts.com&s=731fu>

arrow

Beyond Exhibit Logistics' Las Vegas Operation Doubles in Size <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6186&e=tim@dproducts.com&s=731fj>

arrow

Cyclonix Celebrates Second Anniversary, Honors Team <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6184&e=tim@dproducts.com&s=731fa>

arrow

Champion Exposition Services Adds Three <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6183&e=tim@dproducts.com&s=731fc>

arrow

Access TCA Hires Ivy Burnham as Manager of International Operations <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6182&e=tim@dproducts.com&s=731fk>

arrow

San Diego Convention Center Chooses AV Concepts as A/V Partner <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6181&e=tim@dproducts.com&s=731fc>

arrow

Uniplan Vice President Robert Campbell Named to EDPA Board of Directors <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6180&e=tim@dproducts.com&s=731fd>

arrow

The Maverick Group Wins Allie Award for Creative Fundraising Event <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6179&e=tim@dproducts.com&s=731fc>

arrow

DisplayWorks Introduces Brand B <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6178&e=tim@dproducts.com&s=731lm>

arrow

Campos Creative Works Names Adrienne Biehl as Senior Sales Executive <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6177&e=tim@dproducts.com&s=731fb>

arrow

EWI Worldwide Opens Atlanta Office, Adds Mark Outtrim as Senior Account Executive <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6176&e=tim@dproducts.com&s=731fe>

arrow

Go Green Displays Debuts 'Practical Green' Exhibit at the Go Green Expo <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6175&e=tim@dproducts.com&s=731ff>

arrow

Stephen Presti Named Accounts Manager at LMG <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6174&e=tim@dproducts.com&s=731fc>

arrow

Sparks Adds Four to Events Division <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6173&e=tim@dproducts.com&s=731fg>

arrow

Constellation Communication Corp. Introduces New Look, Information Resources <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6172&e=tim@dproducts.com&s=731fw>

arrow

PosterGarden Introduces New Line of Event Flags Colored with Unique Imaging Process <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6188&e=tim@dproducts.com&s=731fh>

arrow

Freeman Named 'Business of the Year' by Las Vegas Hospitality Association <http://www.exhibitornews2.net/t.asp?p=news/enn-display.asp$counter=6187&e=tim@dproducts.com&s=731fi>

Read All News <http://www.exhibitornews2.net/t.asp?p=news/index.asp&e=tim@dproducts.com&s=731fya>    |   Submit Your Latest News <http://www.exhibitornews2.net/t.asp?p=news/submitnews.asp&e=tim@dproducts.com&s=731fyb>

Green Exhibiting White Paper <http://www.exhibitornews2.net/track.asp?page=topics/greenexhibiting.asp&sc=EXUP731a>

Free Research Report Now Available

at www.ExhibitorGreen.com <http://www.exhibitornews2.net/track.asp?page=topics/greenexhibiting.asp&sc=EXUP731b>

________________________________

On the Web: Visit www.exhibitornews2.net <http://www.exhibitornews2.net/t.asp?e=tim@dproducts.com&s=731ha&p=index.asp>  for everything you need to excel at trade show and corporate event marketing.

New E-mail Address? Visit www.exhibitornews2.net/coa.asp <http://www.exhibitornews2.net/coa.asp?email=tim@dproducts.com&sc=EXUP731>  to change your e-mail address.

Newsletter Subscription: You are subscribed as tim@dproducts.com. If you no longer wish to receive this newsletter, go to  www.exhibitornews2.net/rm.asp?sc=EXUP731 <http://www.exhibitornews2.net/rm.asp?email=tim@dproducts.com&sc=EXUP731>

Brought to you by:

EXHIBITOR Magazine -  206 S. Broadway, Suite 745, Rochester MN 55904

Quick Links:

- Buyer's Guide <http://www.exhibitornews2.net/t.asp?p=buyersguide/index.asp&e=tim@dproducts.com&s=731ta>

- Resource Directory <http://www.exhibitornews2.net/t.asp?p=suppliers/index.asp&e=tim@dproducts.com&s=731td>

- Classifieds <http://www.exhibitornews2.net/t.asp?p=classifieds/index.asp&e=tim@dproducts.com&s=731tk>

- Job Listings <http://www.exhibitornews2.net/t.asp?p=classifieds/jobs.asp&e=tim@dproducts.com&s=731tj>

- Advertising <http://www.exhibitornews2.net/t.asp?p=advertising/index.asp&e=tim@dproducts.com&s=731tc>

- EXHIBITOR Store <http://www.exhibitornews2.net/t.asp?p=store/index.asp&e=tim@dproducts.com&s=731te>

- Contact Us <http://www.exhibitornews2.net/t.asp?p=about/editorial-contacting.asp&e=tim@dproducts.com&s=731tf>

- Get this Newsletter <http://www.exhibitornews2.net/t.asp?p=exhibitormagazine/subscribe-newsletter.asp&e=tim@dproducts.com&s=731ts>

Digi <http://www.exhibitornews2.com/adtrack.asp?email=tim@dproducts.com&sc=EXUP731edx&page=www.digishowbox.com/so?pub=Exhibitor_Newsletter_120x250_ShowBox&utm_source=Exhibitor_Newsletter_120x250_ShowBox&utm_medium=newsletter&utm_campaign=Exhibitor_Newsletter_120x250_ShowBox_050108>

www.digi.com

<http://www.exhibitornews2.com/adtrack.asp?email=tim@dproducts.com&sc=EXUP731edv&page=www.digishowbox.com/so?pub=Exhibitor_Newsletter_120x250_ShowBox&utm_source=Exhibitor_Newsletter_120x250_ShowBox&utm_medium=newsletter&utm_campaign=Exhibitor_Newsletter_120x250_ShowBox_050108>

GRAVITY FREE <http://www.exhibitornews2.net/t.asp?p=gravityfree/2008.asp&e=tim@dproducts.com&s=731gfe>

May 12-14 in Chicago <http://www.exhibitornews2.net/t.asp?p=gravityfree/register-s.asp&e=tim@dproducts.com&s=731gff>

EXHIBITOR FastTrak <http://www.exhibitornews2.net/t.asp?p=exhibitorshow/fasttrak/index.asp&e=tim@dproducts.com&s=731esa>

Boston, June 10-12 <http://www.exhibitornews2.net/t.asp?p=exhibitorshow/fasttrak/index.asp&e=tim@dproducts.com&s=731esb>

