City Guides
A City Guide is a broad overview of an individual city, metropolitan area, or other

geographical region. Site users who have never visited the city should find these guides a

valuable “briefing” on what life in the area is all about; people who already live there should find interesting information they never knew before. City Guides run from 800 to 1,000 words.
City Guides typically include (but are not limited to):
· key neighborhoods of the city and what makes them distinct

· shopping opportunities

· major businesses and industries (Note: specific companies may be

mentioned here if they are especially well known or “landmark” businesses.)

· sports teams and franchises

· colleges/universities, housing, and healthcare

· radio, TV, newspapers, and other media

· popular or unique local festivals and other events

· population

· key tourist attractions and historical sites (if any)
Writing Tips

Guides are intended to help readers gain an understanding of a geographic area. They should provide useful information in a “nuggeted” format, such as bulleted or numbered lists. Vague, “shoot from the hip” advice is not acceptable.
The content style or “voice” is friendly, conversational, authoritative, and accessible – like a trusted friend or expert offering succinct advice. We do not seek direct quotes or interviews. Guides are intended to be written in third-person, journalistic fashion.
Avoid unexplained jargon, bloated sentence structure, hackneyed terms and advice, and
lack of substance. Do not use ten words to say what can be said better in five. Apply an

“Is this useful?” standard to just about everything.
Stick to your topic and don’t be afraid to get specific. No matter how narrow a topic seems, there is plenty to say about it. Resist the urge to stray to related ideas or talk history and background. Get to the point and offer users something relevant to why they are there right now.
Avoid being merely a “cheerleader” for the topic. It’s okay to point out risks, dangers, or

other “cons” (as well as “pros”) if there is an important downside to consider. Again, our

mission is to inform and help users to the maximum extent possible.

Inexperienced writers commonly waste their guide opening by simply restating the title

or telling us what they plan to say. Attention spans are short, and space is at a premium,

so cut to the chase; don’t waste precious words “setting up” your points.
