Advertising Media Kit.
The grand idea of Scallywag and Vagabond is to reflect on the wider cultural collective. Our magazine offers a dissection of events, movements, ideas, arbiters and scene makers in a variety of categories; from fashion, night life, culinary and beverage, performance and visual arts, foreign talent and trends and our favorite Manners and etiquette/ Savage Predator- the contemplation of social mores from both the high brow and low brow.  

So within one issue we will be hanging out with iconic celebrities, auteurs, dining at the French consulate, sitting front row at the Bryant Park collections (we are currently booked for many of the upcoming collections in early September) discussing humanities at the United Nations, reflecting on the next crop of designers, chefs, scene makers, artists, film makers and even the next pop glam band.

At the end of the day this allows us to take on the coveted role of aesthete, arbiter of taste, and commentator of current dialectics. Each time you visit us you will be viscerally stimulated, provoked, engaged and very much in the know, and maybe even laughing or crying but probably both…

Who are our readers?

Our readers are an educated and primarily affluent one, with a sense of bohemia, sense of luxury as well as one that may from time to time turn their back on the main stream and seek cultivation in more diverse sources, experiences and life affirmations, the type of product or service a progressive company such as yours may seek to offer and find with our lively, well heeled and intuitive individuals.

Our readers are also the very same people we feature and champion, progressive, in the scene, making the scene, world savvy and traveled with a penchant for intelligent discourse and savoir faire. They might be diplomats, head chefs, celebrated dj’s, controversial writers, designers, industrialists, art collectors, producers, gallery owners, philanthropists - people that we are constantly meeting through friends, who come to us and from time to time bump into at the charities and endowments that we are so often turning up to as well.

In short our readers are a very polished lot and we would argue ingrained with visionary and well acquired sensibilities. We would also argue that we are one of the favorites of the downtown and the uptown set, a distinction we value.

Press.

In the short time we have been around (since November 2008) we have managed to create quite a stir, be featured by http://gawker.com/5198274/

balls#c11848005
, Gawker, Guest of a Guest, Quest for it, Chi Chi 212, have had our articles syndicated on Huffington Post, the Fashion Spot, MSN, CNN and Bravo, and along the way have managed to create a measure of dissent (just the way we like it- OK magazine and Gawker).

Think of us as the enfant terrible’s of the media set, erudite, cheeky, often too clever but always graceful and paradoxically being begged to slap you in the face. For a modest fee no doubt…

Direct Advertising.

We offer a myriad of advertising rates per 1000 cost per impression on our site, which we can tailor make according to your specifications. From head banner page, sky scraper,  boxes, the choices are there. We like to start with at least 50 000 impressions and build from there.

Package- Indirect Advertising.

We offer an assortment of options. Due to the high demand for our prescient coverage we have been invited by hotels, beverage companies and life style promoters to join forces in bringing brand awareness and panache to a variety of venues, goods and services.

That said we can invite you to join forces with our premium collective as you seek to cultivate and expand your product’s coverage and grasp in the market. From sponsorship, to co hosting, and distribution we can facilitate a myriad of opportunities for your company.

Who do you contact?

christopher@scallywagandvagabond.com

advertise@scallywagandvagabond.com

